
AMC Sponsors Consulting Program 
 
 
One of the many benefits of the AMC Sponsors program is access by  
sponsoring companies to 150 hours of AMC consultation on topics related to  
Adaptive Metrics at no charge.  
 
The sponsoring company can choose one of two plans for using AMC consulting  
services. Under both of these plans, AMC will make available the consulting  
services of Joseph M. Firestone, Ph.D. Managing Director and CEO,  and Steven 
A. Cavaleri, Ph.D. Senior Executive Vice President of the Adaptive Metrics 
Center. 
 
Plan A: The purpose of Plan A is to deliver telephone consulting to the  
sponsoring organization on a week-to-week basis throughout the year at roughly  
3 hrs. per week. If a sponsoring organization's consulting time allotment of 3 hrs.  
is unused in any given week, then the unused time is credited to the sponsor's  
account and the allotment of no-charge consulting for the succeeding week is  
adjusted accordingly.   
 
For example, if a sponsor doesn't use its consulting allotment for 4 weeks, the  
amount of no charge consulting available in the 5th week would be 15 hrs. If the  
sponsoring organization requires additional consulting beyond its accumulated  
allotment of no charge consulting in any given week, AMC will make it available  
at the discounted rate of $250 per hour. A sponsor must use its no-charge  
consulting credits within the annual period of its sponsorship. Accumulated  
credits will not carry over from one sponsorship year to another.   
 
Plan B: The purpose of Plan B is to deliver AMC consulting services through  
periodic engagements. Using this plan, a sponsoring company can engage AMC  
consulting services according to any schedule it prefers until the allotment of 150  
hrs. is exhausted. Additional consulting beyond the limit of 150 hrs. is available at  
the sponsor's discounted rate of $250 per hour.   
 


